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About Keep The Faith® Magazine
Keep The Faith is acknowledged by the general media as ‘Britain’s leading publication 
about Black and minority-ethnic faith’, and is considered the most effective vehicle for 
reaching Black and minority-ethnic (BME) communities nationwide. Keep The Faith is 
read by three generations of churchgoers and read on a 4:1 ratio. 

Keep The Faith has been published for 14 years and is trusted by its readers; they feel 
part of the magazine as it represents them in a positive way.

Keep The Faith ’s editorial contributors are some of the most powerful and influential 
movers and shakers, and successful entrepreneurs within BME communities. They include: 
•  Rev David Shosanya (Director, London Baptist Association) 
•  Bishop Dr Joe Aldred (Churches Together in England)
•  Rev Wale Hudson-Roberts (Racial Justice Coordinator, Baptist Union)
•  Dionne Gravesande (Head of Church Advocacy, Christian Aid) 
•  Marcia Dixon (PR specialist and former KTF editor) 
•  Juliet Fletcher (leading UK Gospel Music pioneer, TV & Radio Producer, 
 Director of GreenTree Productions and CEO of GMIA)
•  Arthur Torrington OBE (Historian) 
•  Dr Robert Beckford (Theologian) 
•  HRH Prince Charles, former PM David Cameron and Sir Bob Kerslake have also   
 contributed an editorial feature in Keep The Faith. 

Keep The Faith works in partnership with various other media and organisations, such as 
Diverse Media Group, The Bible Society, Ascension Trust, Street Pastors, UGN Radio and 
VineJuice online Radio & TV and many other sources via DAB digital radio, television, 
satellite, digital cable and the internet. 

Keep The Faith’s Editorial Policy
Keep The Faith magazine promotes family values, provides this community with a 
voice, highlights the need for unity, provides inspirational and aspirational news, 
and creates a better understanding in an ever-changing environment.

Editorial Content
•  Local and regional community news
•  Features, politics, business news, IT news
•  Interviews/profiles with community figures and role models  
•  Education and careers
•  Community and music events nationwide 
•  Recruitment, fostering & adoption careers
•  Human interest, health & lifestyles, family and faith

Circulation
Inside M25: - 44% (London & the Home Counties). Outside M25: - 56% (all major cities 
including Birmingham, Bristol, Manchester, Liverpool, Leeds, and the North of England, 
Wales and Scotland). Also distributed to a number of outlets in Ireland.

Distribution and Readership 
Keep The Faith magazine is distributed primarily through churches, faith groups, community 
groups, Christian businesses and conference centres, charities, local authorities and BME 
organisations via our own unique database. It is also distributed via selected Tesco, Asda, 
Morrison’s, Sainsbury’s and Co-Op stores in key urban areas in London, Birmingham, 
Manchester and Leeds.

Print readership: The print version of Keep The Faith is primarily read on a 4:1 basis; 
by up to 80,000 people of all ages and backgrounds in BME communities each issue. 
Socio-economic groups: A, B, & C1. Gender profile: Women - 62%, Men - 38%. 
Age profile: 18-24s - 9%, 25-35s - 21%, 36-50s - 47%, over 50s - 23%. 

Digital readership: An electronic version of the magazine is sent to over 37,000 subscribers, 
and promoted via our social networks to our 27,000 followers. The issues are also available 
to read on issuu.com and often attracts a further 5,000 - 9,000 extra readers each issue. 
Socio-economic groups: A, B, & C1. Gender profile: Women - 55%, Men - 45%. Age profile: 
18-24 - 10%, 25-34 - 26%, 35-44 - 25%, 45-54 - 20%, 55-64 - 11%, 65+ - 8%.

Social Media (@KeepTheFaithMag)
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About Britain’s Black Churches
Britain’s BME Pentecostal churches are among the largest in the country, with several 
having a regular attendance of 5,000+. For nearly 70 years Britain’s BME churches have 
provided hope, support, direction, community services, inspirational gospel music and 
moral guidance to the BME community and beyond. Increasingly, BME churches also 
run a wide range of community projects that are designed to help the vulnerable and 
disadvantaged members of the community. 

Due to their longevity and the social and spiritual impact they have on their members, 
BME churches are viewed as the most stable, prosperous and influential institution 
within BME communities. Organisations and government are now acknowledging that 
the most effective way of reaching groups within the BME community is by forging 
working partnerships with the Black and minority-ethnic churches.

Such is the high regard in which these churches have been held in recent years, that 
some of the most powerful and influential members of society have visited them 
personally, including Prime Minister Theresa May, former PM David Cameron and HRH 
The Prince of Wales. Other prominent visitors include civic leaders, MPs, local councillors, 
heads of charities, community service providers, business leaders and educationalists.

Platforms
Keep The Faith is produced on Mac OS X using Adobe 
InDesign. We prefer to receive the files as high-resolution 
PDFs, but we can also accept EPS and JPEG files. 
All images need to be 300dpi and CMYK. 
Please send artwork by email to 
admin@keepthefaith.co.uk.

Mechanical Data
A4, 115 gsm  48+ pp, silk. 
It is published quarterly.

Proofs
We will check the output of your file for 
errors and contact you if we identify any 
problems, but we cannot accept responsibility
for nuances of quality and/or content of the 
final published version unless we have been 
supplied with a high-end digital colour proof.

Rate Card
 OUTSIDE BACK COVER  £2,475
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 FULL PAGE (RUN OF PAPER)  £1,800

 DOUBLE PAGE SPREAD   £2,925 

 HALF PAGE   £1,060
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Furthermore, the choir sang to the largest ever 
TV audience to see a British choir in action. Two 
billion, to be exact. Millions more watched the 
choir’s rendition of ‘Stand By Me’ on YouTube 
(10 million and counting), plus the millions who 
viewed it on social media.  
 In addition, ‘Stand By Me’ went to Number 
1 on the American Billboard Gospel Chart. It was 
the first time a UK choir had hit the top spot in 
that chart and, to top it all, the choir recently 
signed a record deal with Sony Music.

 In an aside, Karen and the choir have even 
been described as style icons, due to their 
fashionable look. It’s a compliment Karen has 
enjoyed. “It’s very nice. We hired a very good 
stylist, Jeanette Young, who did a phenomenal 
job in a very short period of time.”
 As you can imagine, the past few months 
have been a whirlwind of activity for Karen. She 
shared: “I don’t really have a grip on what’s going 
on, if I’m absolutely honest. I mean, viewing 

figures of two billion people watching the Royal 
wedding. How do you even compute that? If 
you had asked me how many people would be 
watching this, I’d have put it in the millions. My 
brain can deal with millions, but billions?”  
 The call to sing at the wedding came out of 
the blue. Karen was on a bus at the time and, after 
accepting the invitation, she knew it would be a 
gamechanger but didn’t realise how much interest 
in the choir would blow up like it has since the 
wedding, transforming her life and her standing 
in the process.
 She stated: “There’s been a change in my 
life. I’m rehearsing (with the choir) twice a week 
- it’s gone up from once every other week. We 
give lots of interviews. I’m recognised down the 
road, but I still feel like me. I go to ASDA; I get 
on the bus; I have to clean my house…  I do 
the things that normal people do, so my world 
is still my family, my mum, my sister, my nieces, 
my nephews, my family abroad, and my church 
friends and family.  I don’t want to lose that. I need 
to stay grounded. I need to stay connected 
with the people I grew up with.”
 Staying grounded for Karen means not only 
remaining connected to people she knows, but 
doing activities like taking time out to visit a sick 
91-year-old woman, who looked after her 
as a child when her mother went to work. 
Karen desires to remain ‘normal’ 
despite the extraordinary things 
happening to her at the 
moment. “I’m not 
looking to be 
famous. 

I don’t care about that.  I do care about making 
music that will touch people, though, and that’s 
what this record deal will do.”
 Some of the current developments in Karen’s 
ministry were foretold via prophecies she has 
received over the past 10 years - some during 
her time studying in America, and some at 
other times in her life.  She explained: 
“Many of the prophecies were very 
accurate, and are going back 10 years.  
Obviously God was trying to get my 
attention. Those words were very 
interesting, very encouraging, 
but I didn’t expect the 
exceedingly, abundantly 
and the suddenly that 
I’m experiencing 
now. I received so
many words of 
prophecy, and I 
think I just got 
used to 
them.”

Staying grounded 
in a whirlwind of 
God’s goodness BY MARCIA 

DIXON
2018 will go down as an amazing, groundbreaking, historic year for 
Karen Gibson & the Kingdom Choir - and quite possibly for UK Gospel 
too. It was the first time ever that a Black British gospel choir had performed 
at a Royal wedding, when the Kingdom Choir sang during the marriage 
ceremony of Prince Harry and Meghan Markle (who is mixed-race) on May 19. 

Find us on Twitter and Facebook: @KeepTheFaithmag  
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 STEPHEN ADDISON

Who is he? CEO of BoxUp Crime
Reason for impact and influence: BoxUp 
Crime seeks to divert at-risk youth from crime, 
and inspire, educate and develop them into 
leaders by using boxing. Last year, BoxUp was a 
Project Lab winner, and received a prize of £30,000 
to replicate the charity across London and the 
UK. BoxUp Crime is now operating in several 
London boroughs, and is seeking to expand.
For more info: Visit www.boxupcrime.org

 TOLU ADEPEGBA

Who is she? Presenter on Premier Gospel’s 
Drive Time show
Reason for impact and influence: Tolu hosts 
one of the most popular shows on Premier Gospel, 
Britain’s leading gospel music radio station. She 
also presents a popular podcast about life, faith 
and relationships called Kandid With Lady T.
For more info: Connect on www.instagram.
com/ladytolu

 WILLIAM ADOASI

Who is he? Founder of Vitae Watches and 
member of gospel group 
Reason for impact and influence: William not 
only runs a growing profitable charity, he uses 
some of the profits to fund a charity that provides 
education for schoolchildren in South Africa.  
For more info: Visit www.vitaelondon.com

 JAMES ALADIRAN

Who is he? Founder of Prayer Storm
Reason for impact and influence: Prayer 
Storm seeks to raise up a generation of young 
people, committed to prayer and fasting to bring 
about a spiritual awakening in Britain, and has 
reached thousands. They hold regular 
gatherings and also partner with churches 
across the UK to achieve their aims.
For more info: Visit www.prayerstorm.org 

INSPIRATIONAL 
BLACK CHRISTIAN 
MILLENNIALS, 
TAKE A BOW!
The Black Christian community is filled with talented, 
successful, godly adults aged 40 and under.

Keep The Faith shines a spotlight on young Christians 
who are making their Christian light shine within the sphere 
of influence they have been called to. 

Check out our list and be inspired!

Tolu Adepegba

William Adoasi

Ruth Yimika 
Awogbade

Faith Child

Find us on Twitter and Facebook: @KeepTheFaithmag  
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Embracing the energy 
of Synergy in the fight 
against youth crime
The founders of the iconic Street Pastors have launched a 
collaborative network to take on the violent criminals blighting 
London’s Black communities.
 Synergy, the latest initiative from the Ascension Trust, is 
billed to be a multi-party collaboration - between churches, 
organisations, the police, the probation service, experts in 
their field and individuals of all faiths and none – and was 
launched in September 2018.

Joining members will have the space to get to know other members, build up trust, and pool 
resources in order to work together. Current members include: African Methodist Episcopal Zion 
Church; Church of God of Prophecy; Micah Community Church, and St Mark’s Church Kennington, 
as well as individual members with relevant expertise.
 The initiative was launched in response to the horrifying rise in violent crime in London. So far this 
year, there have been 89 murders in the capital, of which almost 40 were African-Caribbean victims.
 The founders hope to attract further members over time.

By Shirin Aguiar 
FREELANCE JOURNALIST

www.keepthefaith.co.uk
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 She added: “After the Royal wedding, it 
seemed that those words were pointing to this 
moment in time. But we are not sitting on the 
fact that we sang at the Royal wedding or signed 
a deal with Sony Records. There’s more work 
to be done.”

RECORDING ALBUM
The choir is currently busy recording songs for 
their debut album for Sony.  They were planning 
to release an album independently, prior to being 
signed to Sony, however the appearance at the 
Royal wedding changed their plans.
 Due out on November 2, the album will 
comprise of original songs penned by choir 
members, some covers and, of course, the 
classic ‘Stand By Me’. They’ll be performing in 
concert to a sell-out crowd at Union Chapel in 
Islington on November 28.
 Whilst Karen wants the album to do well, 
and play her part in promoting it, she is trusting 
God for its success. “None of this is my idea,” 
she says. “It’s God’s idea; He orchestrated it 
all. We’re just following the wind of God’s favour. 
And if He’s brought us this far, I believe He’ll 
take us through it.”
 What she is excited about, though, is the 
fact that UK gospel music is reaching a new, 
wider audience. She said, “Gospel music as a 
genre is powerful. I believe it reaches people 
where other music doesn’t.  I believe music is 
power, but I believe gospel brings something 
extra because of the themes of love, joy, hope,  
                         reconciliation and victory. It’s  
                                          

 
more than that, it’s also something spiritual.”
 And she’s buoyed by the fact that her 
fellow UK artists are encouraged by the choir’s 
signing to Sony. “If I were looking on, and it was 
someone else being signed, I would feel hope 
for the genre and the message. It feels, to me, 
gospel was popular but very underground. It 
now feels as if it’s being unveiled. I’ve had artists 
say their bookings have gone up since the Royal 
wedding. There will be a spill-over. We must 
manage it well. Steward the thing that we have 
to do.”
              
                                         Continued overleaf.....

www.keepthefaith.co.uk
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 Beginning her humanitarian work at the 
young age of 13, Meghan spent most of her 
spare time volunteering at a soup kitchen in 
Los Angeles - something she continued to do 
until the age of 22. Not only did her charity 
work begin at a tender age, but so did her 
campaigning for women’s rights and equality. 
At the age of 11 she successfully campaigned 
for a company to alter their television advert 
for washing up liquid, and remove the use of 
sexist language.
 These early acts of compassion helped 
shape her future and her commitment to 
women’s empowerment and social justice, 
which led to the Duchess being given the title 
of the UN Women’s Advocate for Women’s 
Political Participation and Leadership in 2015 
- a role she gladly accepted, stating: “I am 
proud to be a woman and a feminist.”
 This role led to the Duchess embarking 
on a learning mission to Rwanda, during which 
she met female parliamentarian leaders in 
Kigali and visited Gihembe Refugee Camp, 
and where she spent time with women, who 
were working on leadership and empowerment 
at a grassroots level. 
 Her humanitarian work continued to grow 
and, in 2016, she became a Global Ambassador 
for World Vision, again visiting Rwanda, this 
time on a clean water campaign that would 
work to enable young children to continue 
their education. She then undertook a second 

World Vision learning mission during 2017, when 
she visited India to help raise awareness of 
the lack of girls’ education within the country. 
 Despite her growing list of charitable work 
and responsibilities, some quarters began to 
state that the Duchess “wasn’t doing enough”. 
In fact, Meghan was simply continuing her 
charity work away from the spotlight, regularly 
making visits to The Hubb community kitchen 
in London where, upon learning the kitchen 
only had enough funding to open two days a 
week, the Duchess decided she wanted to help. 
And, in September 2018, a charity cookbook 
entitled ‘Together: Our Community Cookbook’ 
was released. It contains 50 recipes that Meghan 
helped to compile alongside women affected 

www.releaseinternational.org
PO Box 54, Orpington BR5 4RT
Tel: 01689 823491 Email: info@releaseinternational.org
Registered Charity 280577 (SC040456)

DATA PROTECTION ACT (DPA) 2018 AND EU GENERAL DATA PROTECTION REGULATION (GDPR) 2018 All personal data/special categories of personal data are processed in 
accordance with the DPA 2018 and the GDPR 2018. Please read our Privacy Statement published on the Release International website for full details. www.releaseinternational.org

PLEASE SEND ME FURTHER INFORMATION.  
I AM HAPPY FOR YOU TO COMMUNICATE WITH ME:

   by post       by email       by phone

   Please send me your Voice magazine and  
my free copy of the Tortured for Christ      

 book or   film. 

Title         First name 

Surname 

 d.o.b.        /         /

Address 

          Postcode 

Email (please write clearly)

Tel (day) 

My church (church name and town)

Please post to:  
FREEPOST RELEASE INTERNATIONAL

KTF 2019-03

WILL YOU JOIN HANDS WITH 
PERSECUTED CHRISTIANS?
Release International is a Christian ministry that helps you 
engage with your persecuted brothers and sisters by praying 
with them, by responding to their practical needs and by 
sharing the journey of true Christian discipleship with them. 
Request Release International’s quarterly magazine and  
receive a free copy of Tortured for Christ to read or watch.

Richard Wurmbrand spent 14 years in prisons in communist 
Romania, three in solitary confinement. Tortured for Christ is the 
remarkable story of how he survived and inspired us to support 
persecuted Christians around the world.

of Persecuted Christians

JULY-SEPT 2018

News, stories and prayer requestsfrom persecuted Christians worldwide

JOIN HANDS WITH PERSECUTED 
CHRISTIANS

This is a classic story of Christian faith and endurance under 
extreme pressure. Pastor Richard Wurmbrand was arrested by the Romanian secret police and imprisoned for 14 years 

in the 1950s and 1960s, with three of them spent in solitary confinement. He was repeatedly tortured, yet developed and maintained a Christ-like attitude of love and forgiveness 
towards his tormentors. This is his inspiring story and his call 

to remember our persecuted brothers and sisters who are even today suffering for the sake of Jesus Christ.

UK price: £8.00
Non-fiction: Autobiography, Testimony

www.releaseinternational.org

TORTURED FOR CHRIST

“This book was singularly instrumental in awakening the conscience  
of the free world to the horrors experienced by our brothers and  sisters behind the Iron Curtain.” Charles Colson “When you have read this book, pass it to your children.  No generation should miss this story.” Rob Parsons“Tortured for Christ must have a place not only on our bookshelves  but also in our hearts.” Jim Graham

AN AUTOBIOGRAPHICAL ACCOUNTwith special photographs section

R E L E A S E  I N T E R N A T I O N A L

RICHARD
WURMBRAND

Be the change 
you wish to see 
in the world
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Below and right: 
The Duchess of Sussex visits 
The Mayhew animal charity 

O
n 19th May 2018, Prince Harry and  
Ms Meghan Markle were married 
at St George’s Chapel, Windsor - a 
marriage many said would ‘break 

down barriers between cultures’ due to 
Meghan being of African–American descent. 
 Her background and ethnicity were certainly 
both at the forefront of many discussions, along 
with the choices she has made in the past. 
Much of the wedding build-up was marred with 
negativity and scrutiny: her previous marriage 
and divorce, as well as her turbulent relationship 
with her father, all caused Meghan to hit the 
headlines, especially in the UK. The attention 
prompted Prince Harry to take the unusual 

step to protect his soon-to-be wife, by releasing 
an official statement to ask that Meghan’s 
privacy be respected. 
 However, the now Duchess of Sussex 
took it all in her stride and, when asked about 
the focus on her ethnicity, Meghan said that 
although it was “disheartening” and “a 
shame”, she is “just proud of who I am and 
where I come from”. And she certainly does 
have a lot to be proud of! 
 A successful actress, Meghan Markle is 
certainly no stranger to being in the spotlight. 
Most notably known for her role as Rachel Zane 
on the series Suits, the new Duchess of Sussex 
also spent her time as author and editor of 
‘The Tig’, a website she describes as having 
been her “passion project”. Used as a platform 
to discuss social issues, the Duchess addressed 
topics such as gender equality, as well as 
providing support and inspiration to her followers. 
 The site grew to become a much-loved 
community and, although this and her other 
social media accounts have now been closed 
due to her transition from actress to duchess, 
she left a farewell message, encouraging 
followers to: “Be the change you wish to see 
in the world”.
 This is a motto Meghan herself most 
definitely puts at the forefront of her own life, 
and it all began long before her marriage into 
the Royal Family.

CELEBRATING 
MEGHAN

A role model for International Women’s Day

Be the change 
you wish to see 
in the world

Find us on Twitter and Facebook: @KeepTheFaithmag  

16 FEATURE

BY JOSIE 
TIMMS

In her role as Rachel Zane on the series SuitsSupporting ‘Together’:Our Community Cookbook’

£2.95£4.95

ISSUE 106
Britain’s 

leading Black 
and multi-ethnic 

community-focused 
publication promoting 

and supporting unity, 
faith and family 

values

KAREN GIBSON 
STAYING GROUNDED

Inspirational 
Black Christian
Millennials

BHM  
LEST WE 
FORGET

Personal 
Trainers and 
Preachers

“Are you about 
dis ting, fam?”

EMBRACE
THE  ENERGY 
OF SYNERGY: 

FIGHT AGAINST
YOUTH CRIME

Keep The Faith issue 106
Publish date 16 August 2018

Impressions 758,338 (as of 15 October 2018)



Newsletter E-blasts and Social Media 
Do you need a quick, inexpensive and effective way to advertise your events, goods, 
products and services? Then try our e-blast and social media services. We can help 
you reach over 50,000 people within BME communities (this figure increases daily) via 
our email database and social media followers at the click of a button. It’s as simple 
as that! And our clients tell us that it works for them. The costs of these services are:

 

Ask about our special offers for e-marketing!      
Do you want to reach the fastest growing sector of the BME community in the UK?
Contact us for all your marketing, PR, event management and promotional needs. 
Call 0203 868 0664 or email advertising@keepthefaith.co.uk.

Website Banners 
(For Keep The Faith and Keep The Faith Directory)  

Banners - Gif/animated/static

Directory
The Keep The Faith Directory (formerly Black Christian Directory) was launched 
in 2008 with the foreword from His Royal Highness the Prince of Wales. It was 
originally in print and reprinted in 2012 and relauched in digital. Our directory is 
the UK’s most comprehensive database of Black and minority-ethnic churches, 
businesses, organisations, projects, mentoring groups, charities and community 
groups. It’s the medium of choice and most effective channel for any organisation 
seeking to network with the BME community.  

Inclusion in the directory places you in this community, helps foster working 
relationships, and exposure to the right audience plays a major part in 
achieving success. 

Standard listing is free. Premium listing is £120 
per annum. You will be able to include your 
name, address, full contact details, logo, 
images and promote yourself 
fully on your listing. In 
turn, we will promote your 
registration via our social 
networks, giving you 
maximum exposure. 
Web banners and 
premium advertising 
are also available. 

Leaderboard

Skyscraper side banner

Square side banner 250 x 250px

728 x 90px

300 x 600px

Details

£220

£150

£125

Week

£400

£350

£300

Month

£1,100

£840

£720

Quarter

£3,600

£3,150

£2,700

Annual

1

2

3

4

6

7 or more

£99

£129

£159

E-blast(s)

£189

£249

POA

£124

£74

£99

Social Media

£149

£199

POA



Action Centres
Action for Children 
Adept Design
Adopt Swansea
Adoption and Permanency Service
Adoption Focus Family Society
Age Concern
All Nations College
Army Recruitment
Autosave Cars
Backstage Project
Barbados Fertility Clinic
Barbados Tourist Authority
Barbican Centre
Barking and Dagenham Fostering & Adoption 
Barnabas Fund
BBC Proms
Belfast Bible College 
Belsey Bridge Conference Centre 
Bermuda Tourist Authority
Bethel Convention Centre
Bible Reading Fellowship
Bible Society
Bible Way Churches
Big Church Day Out 
Birmingham City Council
Blackburn Fostering & Adoption  
Boys’ Brigade
Brighton and Hove Adoption Services
Bristol Baptist College
British Heart Foundation
Bromley Adoption
Caribbean Conference of Churches 
Catholic Children’s Society
CCPAS (The Churches’ Child Protection 
Advisory Service)
Centre for Youth Ministry
Child Aid
Chosen Inc
Christ Church
Christ For All Nations
Christian Aid
Christian Blind Mission
Christian Conference Trust (CCT)
Christian Conventions
Christian Copyright Licensing International (CCLI)
Christian Prints and Frames
Christian Publishing and Outreach (CPO)
Christian Relationship Coaching 
Christian Resources Exhibition (CRE)
Church & Charity Accounts Service
Church of God in Christ
Church of God of Prophecy

Church Urban Fund 
Coalition for Marriage
Colomer Professional International
Colorblind Cards
Compassion UK
Conservative Christian Fellowship
Covenant UK
Coventry Council Fostering & Adoption 
Creflo Dollar Ministries
Cross Cultural Media
Crossbridge Books
Croydon Adoption Team
Croydon Fostering & Adoption 
Crusade for World Revival (CWR)
Culsen Travel
Damaris Trust
DAXS (Display and Exhibition Solutions)
Disability Rights Commission 
DM Focus
Dr Alan Miller
Dr Stuart Pattico
EAPPI Programme Coordinators
ECS Group
Faith in Families
For Colored Girls 
Friends and Heroes
Frontline Ministries International 
Gambia Tourist Authority
GLA 
Global Day of Prayer
Go Teach
Gospel Concert Backstage Project
Grace Foods UK
Griffin Trust
Group Travel
Hackney Council Fostering & Adoption 
Hackney Empire
Hammersmith and Fulham Fostering 
& Adoption 
Haringey Fostering & Adoption  
Harlem Gospel Choir
Hayes Conference Centre
Here & Now 365 
High Leigh Conference Centre 
HM Prison Service 
Hodder Books
House on The Rock
I Will Tell Film Productions
Imperial War Museum
Inspiration TV
Integrity Coaching
International Christian College
International Christian Resources Exhibition
Intervene Project 

IODT
Islington Children’s Social Care
Israeli Tourist Office
Jabula Europe And Asia
Jamaica National Bank 
John Ayling & Associates
John Fisher IDMC Choir 
John Hagee Ministries
Kenneth Copeland Ministries
KICC (Kingsway International 
Christian Centre)
Kirk Franklin Live in London
Kingdom Bank 
Kingfisher Fostering 
King’s Park Conference and Sports Centre
King’s Theological College
Kingsway Music
Lambeth Council
Langham Partnership UK & Ireland
Lewisham Adoption Team 
Life International Christian Fellowship
London Borough of Barnet
London Borough of Camden Fostering 
& Adoption 
London Borough of Ealing 
London Borough of Hackney
London Borough of Merton 
London Borough of Merton Fostering 
& Adoption  
London Borough of Richmond upon Thames
London Borough of Southwark 
London City Mission
London Community Gospel Choir 
London Early Years Foundation
London School of Theology
M4C 
MacMillan Publishing
Manchester City Council 
Mattersey Hall
Meaningful Chocolate
MEC
Media Moguls
Media with Impact
MediaCom
Megavoice Ireland
Memralife
Metropolitan Police
Metropolitan Home Ownership
Mighty Men of Valour
Mission and Relief Logistics
Mission Aviation Authority
Momentum Pictures
Monarch Books
Moorlands College

MPG
Nazarene Theological College
New College Nottingham
New Day 
New Testament Assembly
New Testament Church of God
New Wine
Norfolk Children’s Services
Normal Allen Group Travel
NSPCC
Oak Hill Theological College 
Oasis College
OH TV
Operation Mobilisation 
Orange Grove Fostercare
Pastor Matthew Ashimolowo 
Pathe UK
Pentecostal Credit Union
Pilgrim Friends Society
Pilgrimage Tours
PJs Group
Premier Christian Radio
Prostate Cancer Charity
Quakers
Royal Borough of Kingston upon Thames
Reconciliation Ministries International
Red & Green Marketing
Redcliffe College
Regents Theological College
Release International
Reliance Bank
Rich Visions 
Richmond upon Thames Fostering 
& Adoption  
Roehampton University
Royal Borough of Kensington & Chelsea
Royal Mail 
Samaritans Purse
Scripture Union
Send a Cow 
Serious
Silent Lights
Simon Education
Sneaton Castle Centre
Somerset Fostering and Adoption
Something Big Agency
South London Christian College
Southend Borough Council 
Fostering & Adoption 
Southwark Fostering & Adoption  
Sovereign Creative Marketing
Spring Harvest
Spurgeon’s College
St John’s College Nottingham 

St Martin In The Fields High School
Street Pastors
Suffolk County Council Fostering 
Sun Travel House
Swansea Fostering & Adoption 
TACT Fostering & Adoption 
Talent Media
Tameside Fostering & Adoption 
Tearfund
Tesiro Inspired Woman
The Children’s Society
The Christian Institute
The Exchange Link 3B
The Mayor of London 
The Oasis Centre
TIEC UK
Time for God
Tiny Bond Accountants
Tower Hamlets Fostering & Adoption  
Tradecraft
Trinidad and Tobago Tourist Authority 
Trinity College Bristol
Triumphant Church International
Tudor Bismark
Twenty20 Media Vision
Tyler Perry Productions
UK World Evangelism Trust
University of East London  
Victoria and Albert Museum
Volcana Gas Appliances
Waltham Forest Fostering & Adoption  
Wandsworth Fostering & Adoption  
Warwickshire County Council 
Westminster Adoption 
William Booth College 
Wisdom for Women International
World Shapers
World Vision 
WorldShare
Wycliffe Hall
     
     
     
     
     
     
     
     
     
     
     
     
     

Our clients



Testimonials

“Delighted to 
work with them”

“Earned and 
deserve support”

“Giving the 
community a voice”

“A great range of 
advertising options”

“Helpful and 
efficient”

Jamie
London School of Theology

Keep the Faith is an important 
resource for the UK Church. 
We have been delighted to 

work with them to help 
Christians from Black and 
Ethnic Minority churches 

understand the study options 
available to them at London 

School of Theology.

Juliet
Gospel Music Industry Alliance - 

GMIA and GreenTree Productions

Keep The Faith is a perfect 
example of business combined 

with cause. There is no other 
magazine publication that 

has dedicated itself to a 
community as they have done. 
They have earned and deserve 
support from each of us. Keep 
The Faith keeps a track of our 
present, helps and unites us 

to visualise our future and 
when we look back – is helping 

us to see how far we have 
come and every reason for 

#keepthefaithALIVE! Thank you.

Alex
Bethel Convention Centre

Keep The Faith are a fantastic, 
family run magazine, giving 
the community a voice that 

needs to be heard.

Charlie
Spring Harvest

Keep the Faith offers a great 
range of advertising options 

to suit all budgets, both online 
and offline, and a great team 

to work with!

Nichola
Reliance Bank Limited

Great content and ever 
changing with events and news. 
Staff are helpful and efficient 
to get your message across.

Our Business accounts offer: 
• Introductory six months transactional free banking (providing your account remains in credit)     
•  Current accounts with a cheque book, paying in book, electronic payments facility through,  

Faster or Single Immediate Payments or CHAPS 
• Internet banking (i-bank) giving you access to your account 24/7 
• Paying in facilities through a choice of High Street banks such as HSBC, Natwest, Lloyds and RBS 
• Reliance Bank Corporate VISA Debit card (subject to application) 
• Overdrafts & business lending (subject to status and application) 
• Customer Service team in the UK 
• Simple transaction charges – allowing you to operate your account efficiently 

By banking with Reliance Bank you will enjoy a personal service and you 
will be helping The Salvation Army to help others.  
Call 020 7398 5400 or visit our website reliancebankltd.com

Sole Trader, Limited Partnership 
or Limited Company? 
Let us be your bank

Registered Office: Reliance Bank Limited, Faith House, 23–24 Lovat Lane, London EC3R 8EB.  
Tel 020 7398 5400 Fax 020 7398 5401 Email info@reliancebankltd.com Web www.reliancebankltd.
com. Registered in England No. 68835. Reliance Bank Limited is authorised by the Prudential Regulation 
Authority and regulated by the Financial Conduct Authority and the Prudential Regulation Authority.


